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It’s recommended that you do some kind of reporting to your client. It
could be advertising spend vs. revenue, email list or social media growth
or some other metric. Below are step-by-step instructions on figuring out
what reporting you’ll be doing with your client.

1 Start with the main outcome of whatever service you’re providing. For
example, if you’re doing social media marketing, you can report how
many followers you’ve gained over the course of the month.

2 Think of any other metrics you can report along with your main one.
Anything extra you can report is a plus. This could be any byproduct of
whatever service you’re providing. For instance, if you’re doing social
media marketing, you can show page likes, post reach, comments, etc.
Not every service is going to lead to some kind of immediate ROI, but it
may increase brand awareness so report it!

3

Put your reporting onto an easy to deliver document. I recommend you
use either Google Docs or Word to do this.

4

When you’re doing with whatever report you deliver, make a copy of it,
delete any metrics entered and use this as a template for future reporting

Below are some tools you can use to track your metrics.

Agora Pulse

Schedule your content, get reports, and engage followers with one
simple tool.
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https://www.agorapulse.com/

Click Tracking

Use this to track the clicks from you and your client’s websites or
webpages. It can help you optimize campaigns.

https://www.clickmagick.com/

Call Tracking

Use this phone number for your campaigns to know that your marketing
efforts are working for your clients and you have a measurable metric to
report (i.e. how many leads you’re bringing them).

https://www.callfire.com/products/call-tracking
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