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During this era, the competition among marketers has increased to a
great extent. If you are in this race of competition, then you need to be
ready to compete and succeed. For this, you have to know about your
competitor's strategies in order to win. You can start by researching your
competitor's ads by following the below-mentioned steps:

Use Swipe File:

1

The very first step is to know your competitor's strategies. By using the
swipe file, start collecting information about your competitor's ads.

2

You can create a swipe file by using different tools, and one of these
tools is Airtable.

3

Download Airtable and create an account on it.

4

Now you'll see the option to Add a Base, choose it.

5

Your new spreadsheet will appear now.
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6

Start adding columns to this spreadsheet to track your competitor’s ads.

7

The second column will include attachments like images about your
competitor’s ads, so add them.

8

After doing all of this, switch the view to gallery view and see all your
collected data to review your competitor’s ads as a whole.

9

This will help you in identifying the best selling products and the best
strategies of your competitor that result in their successful campaign.

Get Insights About Their Ads:

10

In this step, first, you have to follow the Facebook page of your
competitor.

11

Next, when you see your competitor's ad in your news feed, open the
Ad.

12

There a three-dotted line will appear on the upper right corner of the ad,
tap on it.

13

Now you'll be exposed to a number of options there, tap on "Why I see
this ad" option.
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14

Right after tapping on that option, you’ll get a whole explanation about
the Ad.

15

Use this information from the ad to analyse your competitor’s strategy
and incorporate that information in your own campaign.

16

By using apps like SimilarWeb, identify the sources from where the
traffic of audience is coming for your competitors.

17

Do a thorough analysis of your competitor's ads at least once a month
and analyse their top-selling products and ads with more traffic.

18 And lastly, incorporate all the strategies and information that you analyse
from the comment section of your competitor's ads. This will give you an
overview of the support issues that they face.
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